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What is Content Marketing

Content Marketing refers to the creation and 

distribution of relevant and valuable content to 

attract, acquire, and engage a clearly defined 

and understood target audience –  with the 

objective of driving profitable customer action

–  Content Marketing Institute



Educational

Enables thought Leadership Enables Revenue Generation

Trans Media

The Essence of Content Marketing

Content marketing is really just the  
art of communicating with your prospects

without having to sell to them.



Link between Content Marketing  and 
SEO



Keywords

Content marketing keywords are the words or phrases that describe what a piece of content is 

about. The keywords are used to then tell a search engine what the content is about, so the search engine 

can rank it accordingly.



Keywords



Types of Media



Types of Media
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Content Marketing Landscape



Businesses in the Landscape (Content Generation)



Content Marketing Goals
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Types of Content Marketing



Types of Content Marketing



B2B Content Marketing



B2C Content Marketing



The Golden Circle
Stand out from the competition



The Golden Circle Always start with the

“WHY”



Confidential

Content Marketing Cycle





Inbound Methodology This is the

“PULL”
Strategy in Marketing
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Content Marketing Strategy



Content Marketing Strategy: Mission Statement



Content Marketing 
Strategy Elements



Benefits of Content Marketing Strategy



Content Marketing Mix
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Who creates content?
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People interested in Content  
Writing/Research/Copywriting 
this is a great place to start your  

career/freelance

Who Creates Content for Small Businesses ?



Confidential

Generate
Content Marketing Ideas



How to generate content ideas?

● What are your buyer personas’ online/reading habits?
● What are your competitors doing?
● What are people talking about on Quora?
● What can you learn from your search engine optimization  

efforts of competitors?

You can achieve content  
discovery via SEO Tools and  

in-depth Google Search.



Two ways to leverage GOOGLE

● Autocomplete
● Related searches
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Effective Writing Attributes
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Effective Writing Attributes

•Attention-grabbing headline

•Tone relevant to your readers

•Write for the way people search

• Solid structure (AIDA - Awareness Interest Desire Action)

•One core idea

• Supports your brand messaging

•Has a relevant call-to-action

• Free of errors and poor grammar
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Rules of Content Marketing



Rules of Content Marketing

It is not promotional

It is relevant

It closes a gap

It is well executed  

It gives proof



3 R’s of Content Marketing

REORGANIZE

REWRITE  

RETIRE



The CRUX of Content Marketing

KEYWORDS

WEBSITE 

INBOUND
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Content Marketing Tools



Essential Content Marketing Tools
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