
Digital Advertising
The moment a brand an individual pays to be promoted 
via  digital channels, social and google ads



Search Engine Marketing
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SEM, or search engine marketing, is using paid advertising to ensure that your
business's products or services are visible in search engine results pages
(SERPs). When a user types in a certain keyword, SEM enables your business to
appear as a result for that search query



PPC (pay-per-click) is a form of advertising where you pay for 

website clicks from popular platforms. In the case of SEM,  

from search engines like Google.

For example, clicking this ad in Google costs Apple money

What is Pay Per Click - PPC?
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Types of Google Ads
Lets breakdown the various ad formats and subtypes of google ads
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Types of Google Ads



Google Ads  
Campaign Type



Shopping Ads



Search Ads



Youtube Ads



Display Ads



App Ads



How does Google Ads work?
goals, targets, regions, budgets and choosing which format



How does Google Ads work

Google will display the ads when people search for

products or services.

The ads can appear on Google Search and Maps, and  
across Google’s network of partner sites.

The advertiser will pay for results, like when people 
click the ad to call your business, visit a website or get 

directions to a shop



Setup Google Ads

1. Goal

2. Region

3. Message

4. Set your budget cap

5. Go Live



Key Steps: How does Google Ads work

1. Advertisers create ads that  

target (bid on) keywords.



Key Steps: How does Google Ads work

2. Someone searches on Google.



Key Steps: How does Google Ads work

3. If any ads are targeting relevant

keywords to that search, an auction

is triggered.



Key Steps: How does Google Ads work

4. Google enters all relevant ads into

the auction, only one per account.



Key Steps: How does  
Google Ads work

5. It then uses Quality Score and Ad

Rank formulas to choose the  

winners

● Relevance: How relevant your ad is to the intent of the  

query.

● Expected click-through rate: How likely your ad is to get  

clicked if shown, based on your historic performance in 

relation to competitors.

● User experience: how relevant your landing page is to your 

ad and how useful the experience is.



Types of Keyword Match



Cost and budgets in google ads



Google Ads Pricing



Google Ads Payments

● Automatic payment: get automatically charged  

after your ads run, either once you reach a threshold  

or on a 30-day basis.

● Manual payment: pay before your ads run, and ads

will stop once your payment is used up for future

costs, when you want

● Monthly invoicing: applicable if you’re eligible for a

Google credit line.



Google Ads Metrics



Remarketing
Use íemaíketing to show specific oí tailoíed ads to people who have viewed píoducts oí 
seívices on youí website oí app



Remarketing Explained

Confidential



Types of Social Media Ads
From FB, IG, YT, Twitter, Linkedin breakdown



Instagram Ads

Sponsored Ad Carousel Ad Stories Ad Reels Ad Shop Ad



Facebook Ads

Collection Ad Carousel Ad Sponsored Ad Video Ad



Twitter Ads

Trend Takeover Live Video Follow Ad Promoted Ad



Linkedin Ads

Dynamic Ads

Spotlight Ads

Job Ads



Youtube Ads
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