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Why Digital or Internet?

The internet is an excellent channel for 

promoting your business to potential clients  

anywhere, anytime. All they need is your 

website address, whether from a business card, 

an advert, letterhead, email or search engines.

The Internet has enabled entirely new forms of 

social interaction, activities, and  organizing, 

thanks to its basic features such as widespread 

usability and access.
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Website - Overview

A website will maximize your marketing investment, by leveraging this 

versatile and dynamic marketing channel which is the internet. There is 

much more you can do with your website from gathering contact details 

and  information about visitors to your site, to ultimately trading on-

line. It becomes your  virtual shop window enabling you to compete on 

much more equal terms with much larger organizations.

•a personal website

•a commercial website

•a government website

•a non-profit organization website

Organized by function, a 

website may be
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Web Technology

• Web Design : Photoshop, Paint, 

frontpage…

• Web Development : PHP, ASP, 

ASP.Net, JSP….

Development

• Search Engine Optimization (SEO)

• Pay Per Click (PPC)

• Social Media

• Blogs and Forums

• Email Marketing……

Marketing
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Digital Marketing- Overview 

Digital marketing is marketing technique that makes use 

of electronic devices (computers) such 

as PC, Mobile, Tablets and other e-devices to engage with 

customers. 

Digital marketing applies technologies or platforms such 

as websites, e-mail, apps (classic and mobile) and social 

networks. Many organizations use a combination of 

traditional and digital marketing channels.

The term 'digital marketing' was first used in the 1990s. In 

the 2000s and the 2010s, digital marketing became more 

sophisticated as an effective way to create a relationship 

with the consumer that has depth and relevance.
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 Search Engine Optimization (SEO)

 Pay Per Click (PPC)

 Social Media Marketing (SMM)

 Local Marketing

 Email Marketing

 Banner/ Display Advertising

 Content Writing and Marketing

 Video Marketing

 Mobile Marketing 

 Reputation Management 

 Online Brand Management
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Search Engine 
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Definition - SEO

Search Engine Optimization (SEO) is the 

process of improving the volume and quality 

of traffic to a web site from search engines 

via "natural" (organic or algorithmic) search 

results. (Wikipedia) 



Next to email, Search is the most popular online activity

Search engine results continue to get better every year

Today, Google knows about more than 1 trillion web pages, 

and they find 2 billion new ones every day

Just as we rely on search engines, they need our help to 

improve their relevance.

Good or bad… we are what Google says we are.

The State of Search
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Organic vs Paid vs Local
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Why SEO Matters



Source : White Space Design
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Source : White Space Design
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Source : White Space Design
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Social Media Optimization – SMO 
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Digital Marketing Options For Business
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Digital Marketing Industry Growth

Digital Marketing Landscape : http://www.smartinsights.com/wp-content/uploads/2014/01/marketing-technology-
services-2015.png
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Emerging Trends

Google Now

Right information, at the right time.

Swipe up to view the latest information. 

Next appointment

Lunch with Brad @ 12pm

You’re in control.

Choose exactly which cards you see. You 

control whether you get personalized 

results from your calendars, locations and 

searches after opting in.

No digging required.

Cards (e.g. airline boarding passes) appear 

when they’re needed

Sports

Pacific Airlines flight 
2340

Flights

Flight Delayed / Wed, Jun 21, 2002

Depart San Francisco

7:09pm (sched. 5:20pm)
Terminal 3, Gate #3SFO

10:32pm
Terminal 2, Gate 4)TPE
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Emerging Trends

Vending Machine recommends drinks based on visual 

demographic profiling based on facial recognition (Japan).
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Emerging Trends

Hailing a taxi or ordering lunch is as simple as pushing a button.

Uber is revolutionizing more than just the taxi experience.
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Emerging Trends

Hailing a taxi or ordering lunch is as simple as pushing a button.

Uber is revolutionizing more than just the taxi experience.
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Emerging Trends

Subway riders scan items which are delivered same day
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Emerging Trends

Subway riders scan items which are delivered same day
Lipton Ice Tea - Mometer
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Emerging Trends
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Emerging Trends
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Emerging Trends
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Emerging Trends
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Emerging Trends



Physical Office >>> Website

Direct Postal Mail >>> Email.

Traditional Advertising >>> Online 

Advertising

Surveys, Polls And Market Research 

>>> Web Analytics

Traditional PR >>> Web PR

Word Of Mouth >>> Viral

Online Equivalents Of Traditional Techniques
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Choose Digital Marketing/SEO as Your Career

High demand

A LOT of people have made a successful career

Digital Marketers make Good Money !

Only Web-Designing MAY NOT be enough

Logical step ahead if you come from marketing or advertising

Learn, Learn and Learn - Lots of Learning

Digital Marketing and SEO are already recognized as a career

Challenging Career

will be active, smart professional after some years
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Some Digital Marketing Existing titles

3/6/1042

 Digital Marketing Manager

 Digital Marketing Analyst

 Digital Marketing Executive

 SEO/M Specialist 

 SEO/M Manager 

 SEO/M Director/ Director of SEO/M 

 SEO/M Strategist 

 SEO/M Expert 

 SEO/M Engineer 

 SEO/M Analyst 

 SEO/M Program Manager 

 SEO/M Technologist 

 SEO Architect 

 SEO Copywriter

 SEO Editor 

 SEO Webmaster 

 Search Marketing 

(Specialist/Guru/Mgr/Director/VP/SVP) 

 Internet Marketing 

(Specialist/Guru/Mgr/Director/VP/SVP) 

 Web Marketing 

(Specialist/Guru/Mgr/Director/VP/SVP) 

 Head of SEO/M 

 Chief Search Officer 

 Technical SEO/M 

(Specialist/Guru/Mgr/Director/VP/SVP) 

 Technical Marketing 

(Specialist/Guru/Mgr/Director/VP/SVP) 

 Traffic Acquisition 

(Specialist/Guru/Mgr/Director/VP/SVP) 

 Search Traffic Acquisition 

(Specialist/Guru/Mgr/Director/VP/SVP)www.abdulmalick.com 42
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SEO Events: 
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Thank 

‘U’

M. Abdul Malick

abdulmalic@gmail.com

99942 04540

Social Media : @abdulmalick
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M. Ezhil Raja

ezhilraja @gmail.com

98840 54506

Social Media : @EzhilRaja
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