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What is Email Marketing
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Email marketing is a powerful marketing channel, a form of direct 

marketing as well as digital marketing, that uses email to promote 

your business’s products or services.

Objectives:

• Lead generation

• Brand awareness

• Building relationships

• keeping customers engaged between purchases



AIDA Model
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Essentials in Email Marketing
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The whole foundation and structure of email marketing from tools, email 
list, content, design and the call to action

7



Email Marketing Esessentials
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● Email Marketing Tool
● Email List
● Email Content
● Email Design
● Call to Action



Email Marketing Tools
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● Klaviyo
● Mailchimp
● Constant Contact
● Hubspot
● Drip



Email List
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● First Name
● Last Name
● Email ID
● Designation (B2B)
● Role (B2B)
● Company (B2B)
● Address



Email Content
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Email Design
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Call to Action

1
Confi

3
dential

Subscribe

https://www.netflix.com/in/

https://www.netflix.com/in/


Effective Email Marketing
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how do you stand out in every inbox, Have a framework and, segment, 
personalise and measure hence building a road to success, having clearly  
defined goals
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Successful Email Marketing Methods
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● The significance of segmentation

● The power of personalization

● The impact of data-driven analysis

Gender

Interests

Purchase History

Content

Offers 

Recommendations

Open 

Clicks

Conversions



Email Framework
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● Email list

● Compelling Subject Line

● One central idea

● Clear CTA

● Relevance to the audience

● Time of Email Delivery

● Unsubscribe Option

● Email Analytics

● Using the right tool



Types of emails
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Types of emails
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1. New Features/New Product

2. Promotional

3. Newsletter

4. Welcome

5. Product/Service Advice

6. Educational

7. Re-order/Re-charge/Renew

8. Testimonial

9. Survey



Email Automation
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Email automation is a way to create emails that reach the right people with the right message at the 
right moment—without doing the work every time, sending automated messages leveraging a 
marketing automation tool.
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Email Automation: Workflow
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Essential Email marketing Metrics
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once emails are sent out, its important to analyse the outcome and how we 
act upon them
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Bounce Types
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● Mailbox full
● Server timeout
● Oversized message
● Email account temporarily suspended

● Email address does not exist
● Email message blocked by the recipient’s

server



Email Marketing Metrics
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Deliverability Rate = (Delivered Emails /Total Sent) x 100

Open Rate = (Opened Emails/ [Sent Emails – Bounced

Emails]) x 100

Click-Through Rate = Email Clicks/ [Sent Emails – Bounced

Emails]) x 100

CTOR = (Unique clicks/Unique opens) x100

Unsubscribe Rate = (Unsubscribes/Delivered Emails) x 100



SPAM in Email Marketing
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Optimal Scheduling - Email Marketing
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Email Marketing Tools
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Marketing Automation
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Demand Lead Gen
Sales/Marketing  

alignment
Efficiency

Tasks and Workflows

Marketing Technology Process Automation

Shorter sales cycle and Increased ROMI

OBJECTIVE

RESULT

WHAT



Marketing Automation Landscape
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Marketing Automation  
Landscape: Key Players
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Companies using Marketing Automation
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Features of Marketing Automation
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Marketing Automation features
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Role of Marketing Automation in the funnel
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MQL

SQL

MQL: Marketing Qualified Lead

SQL: Sales Qualified Lead



A/B Testing
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CRM
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Brief coverage of CRM and Social CRM



Plugin CRM with Marketing Automation
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CRM Workflow
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Social 
Marketing

Social CRM
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Social 
Selling

Social 
Support



CRM - SCRM
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