Marketing Automation




Email Marketing

About 333.2 billion emails are sent every day.

Source: EarthWeb
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What is Email Marketing

Email marketing is a powerful marketing channel, a form of direct
marketing as well as digital marketing, that use~ ~—~—~"g= ==~="=*=
your business’s products or services.

Objectives:

e [ead generation

e Brand awareness

e Building relationships

e keeping customers engaged between purchases
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AIDA Model

The AIDA Model
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Essentials in Email Marketing

The whole foundation and structure of email marketing from tools, email
list, content, design and the call to action
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Email Marketing Esessentials

Email Marketing Tool
Email List

Email Content

Email Design

Call to Action




Email Marketing Tools

Happy Birthday!
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Email List

e First Name

® LaSt Na me + Don't buy email lists

o Emall ID | v 2; 2??'?33 Slfa gzt‘ignal (and international) g :—:

® DeS|g nat|0n (BZB) +/ Use email to have a conversation with g i
our customers —

° ROIe (BZB) V:) | d wh Il d 0=

° Company (BZB) nly send when you really need to

e Address
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Email Content

v/ Define Your Goals

v/ Consider Your Audience
v Craft a Compelling Intro
v/ Be Concise

v/ Use Proper Etiquette

v/ Don't Mix Topics

v Proofread
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Email Design

Nike Inbox The Latest Styles for Your Future Wins ¥ - Gear up for the new year with Member Early Access.

airasia

v/ Header and metadata

v Preheader FIRST LOOK

v Logo and colors / '
v/ Images /

v/ Body
v Call-to-action (CTA) buttons NEW STYLES,

NEW GOALS

s Play | My Bookings | Checicin | Flight Status | Support 1 ( (
Whether you're chasing that next personal best or B pessate (@) (w
laci step into the new year
with and Training, exclusively on
6 Manage your smell praterences bats
Shoy d get a head start on your

Nike.com

CONFIDENTIAL



Call to Action
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https://www.netflix.com/in/

Effective Email Marketing

how do you stand out in every inbox, Have a framework and, segment,
personalise and measure hence building a road to success, having clearly
defined goals
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Successftul Email Marketing Methods

e The significance of segmentation -

e The power of personalization [ SomiEr J

e Theimpact of data-driven analysis Roon

Recommendations

[
>




Email Framework

Email list

Compelling Subject Line
One central idea

Clear CTA

Relevance to the audience
Time of Email Delivery
Unsubscribe Option

Email Analytics

Using the right tool
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Types of emaills




Types of emails

New Features/New Product
Promotional

Newsletter

Welcome

Product/Service Advice
Educational
Re-order/Re-charge/Renew
Testimonial

Survey

O 0N KAWDNR
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Email Automation

Email automation is a way to create emails that reach the right people with the right message at the
right moment—without doing the work every time, sending automated messages leveraging a
marketing automation tool.
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Email Automation: Workflow

@0 kO 10 @0 kO 10 ®0 k0 10
Joins a List Add Tag Send email Wait for Send email Wait for Send email
Blog Subscribers Subscribers Welcome Email 2 dayls) Our Best Articles 1 day(s) Another Article
New subscriber joins Welcome new email 2 days later, send new PIVENAY ANachs Wil
subscribers email list subscribers subscriber your best articles more personalized content
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Essential Email marketing Metrics

once emails are sent out, its important to analyse the outcome and how we
act upon them




Bounce Types

Hard bounce Soft bounce

Ema?l address does not exist - Mailbox full
Email message blocked by the recipient’s
server

Server timeout
Oversized message
Email account temporarily suspended
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Email Marketing Metrics

Deliverability Rate =(Delivered Emails /Total Sent) x 100

Open Rate =(Opened Emails/ [Sent Emails — Bounced
Emails]) x 100

Click-Through Rate =Email Clicks/ [Sent Emails — Bounced
Emails]) x 100

CTOR =(Unique clicks/Unique opens) x100

Unsubscribe Rate =(Unsubscribes/Delivered Emails) x 100

Open Rate

Open rate will help you to understand
how many subscribers opened the email
you sent

Unsubscribe Rate

Unsubscribe rate will tell you how many
people unsubscribed upon receiving an email
from you

Conversion Rate

Conversion rates will give you the unique
insight into your return of investment (ROI)

Forward/Share Rate

Forward rate/ share rate measures the
percentage of recipients who either shared
or forwarded your post

List Growth Rate

List growth rate will tell you the rate at
which your list is growing over a certain
period of time

Click through Rate (CTR)

CTR rate will tell you how well your
campaigns are performing

Complaint Rate

Complaint rate is the measure of complaints
raised against you by the users

Bounce Rate

Bounce rate measures how many
subscriber email addresses didn't receive
your email at all

Campaign ROI

Campaign ROI will tell you the overall return on
your investment for your email campaign
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SPAM in Email Marketing

® 10,648 unique opens 40.66% of all recipients opened so far

20,730 total opens to date
15.86% clicked alink (1,689 people)

® 173 Bounced 0.27% unsubscribed (72 people)

0.66% couldn't be delivered
8 people marked it as spam (0.03%) ’
® 15,542 Not Opened
Open rates are only estimates 5 shares across Facebook, Twitter & emall
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Optimal Scheduling - Email Marketing

Best day Best day Best day Best day

highest email open rates: highest click-through rates: highest click-to-open rates: lowest unsubscribe rates:

I I T |
fad ~ ® O

MONDAY TUESDAY TUESDAY SATURDAY

M T T Su— S
22.0% 2.4% 10.8% 0.1%




Email Marketing Tools

s\ Constant
C) Contact HubSEHt
@moosend mailerm
mailchimp * EmailOctopus

8 omnisend @ sendinblue




Marketing Automation

Tasks and W orkflows

OBJECTIVE { Demand J { Lead Gen } { Sales_/ SRR J [ Efficiency J
alignment

CONFIDENTIAL



Marketing Automation Landscape




Marketing Automation
Landscape: Key Players

Figure 1: Magic Quadrant for B2B Marketing Automation Platforms
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Source: Gartner (September 2022)
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Companies using Marketing Automation

Actively Used Marketing Techniques

Successful vs unsuccessful

\
712% 18%

of successful companies of unsuccessful companies
use marketing automation use marketing automation
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Features of Marketing Automation




Marketing Automation features

@ Email Marketing ) Visitor Tracking >
Lead Management ) Reporting and Analytics )
CRM Integration ) Google Adwords Visibility)
Campaign Management ) C Mobile Devices )
Landing Pages ) Security )

Social Media Marketing )




Role of Marketing Automation in the funnel

Awareness
MQL: Marketing Qualified Lead MQL ’ Discovery Mar kEﬁl.'lg
% Automation
I %I Evaluation o
SQL: Sales Qualified Lead SQL

Purchase :|
CRM
Sale




A/B Testing

50% visitors 50% visitors
see variation A see variation B

VS
LANDING

PAGES

21% 38%

Converison Converison



CRM

Brief coverage of CRM and Social CRM




Plugin CRM with Marketing Automation

Automation
with CRM
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ea & Vistior
t ‘ "
ana einen e




2 NEw LEAD

S Con‘:ad: A'tl:em‘ataQ

=2 First Re,sPov\se
2 Lead —— > & Sales Qualified Lead

Ca(&n&lﬁ Link

Prcepar(,e ‘Fo‘c Mee‘\:iﬂ&

~ ~

— I /

r — T v
E CUNTERESTED )/ NOT ~_
| RESPONSE T S5—— /INTERESTED

Wove Peal
=3 te Next Stage &

Fol;_gtsi:P ®C_Fo||ou) ap Rem-'nAer) Unq,ua\iﬁed

Pesl Stage ——2 \Won

=3
wWelcorme \

 CUSTOMER /,/’

—

CRM Workflow

CRM
Integration

/ S

Lead Nurturing

Email j < Campaign
Marketing ’ Management
: Marketing
‘ Automation )
with CRM
Lead e
Visitor
™M 2
gnsacg;?:;nt Tracking

Social
T Marketing

CONFIDENTIAL



Social CRM

& & ¢

Social Social Social
Marketing Selling Support
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CRM - SCRM

Evolu‘rion of CRM to SCRM

SOCIAL CRM

GSS|gned
departments @ @ m & everyone
company defined 123
process Haad -
business 9 5 ‘ customer sefts
hours - the hours
defined *
channels
transaction & P m Qzﬁ ZQ interaction

inside out zﬂ 2 m @ outside in

customer defined
process

customer-driven
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