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What is SEO?

SEO stands for “search engine optimization.”

It’s the practice of increasing both the quality
and quantity of website traffic, as well as
exposure to your brand, through non-paid
(also known as "organic") search engine
results.




Why SEO?

SEO is simply a matter of making sure
your site is structured in a way that
search engines understand.

It's also a valuable tool for

* brand awareness,

* building relationships with prospects,

» and positioning yourself as an authoritative and
trustworthy expert in your field.




Importance of SEO Stats

« 68% of online experiences begin with a search engine. (BrightEdge)

« 75% of users never scroll past the first page of search results. (HubSpot)

» Google accounts for 92.05% of all global search engine market share. (Statcounter)

« 50% of search queries are four words or longer. (WordStream)

« 57% of B2B marketers stated that SEO generates more leads than any other marketing
initiative. (Junto)

« 81% of consumers conduct online research before making a purchase. (Retailing Today)

« 70-80% of search engine users ignore paid advertisements and focus solely on organic

search results. (MarTech)



Search Engines

Where Do People Search?
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What are the Benefits of SEO

Wh INCREASE IMPROVED
y TARGETED SEARCH ENGINE

for Business

TRAFFIC RANKINGS

BENEFITS DEPENDENCY

ON PPC




Did You Know?

Facebook

59.45%

3.03%  1.22%  085%  0.65%

Search Engine Market Share Worldwide - January 2023

Instagram YouTube Twitter Pinterest

3034% 527%  327%  1.15%

Social Media Stats in India - January 2023




Did You Know?

New Search
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.Voice—based search Contextual Triggers




Did You Know?

PAST: PRESENT: FUTURE:

planning a route on a waze predicting where | predict what | will be
map with pins as the stop am going doing next along the way

5

Your favorite
coffee shop!
Pick up a cup.




Did You Know?
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Did You Know? Cep
Voice Search Is More Real Than Ever
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Did You Know?

74% of consumers say text based

keyword searches are inefficient in
helping to find products online

Slyce Visual Search: Technology & Market Report




11%
OTHER

4%
YOUTUBE

Did You Know?
23%

3% .

OF SEARCHES ARE FOR IMAGES
GOOGLE IMAGES

Distribution of US searches 2018

62%
GOOGLE




Did You Know?

Average time
people spendon
their mobile

4

HOURS
PER
DAY

SOURCE:
EMARKETER




Did You Know?

2in3

searches are coming from

outside the top six metros.

1[0) ¢

growth in local
language searches.

Source: Google Internal Search Data.




Did You Know?

68%!° Internet users consider
local Ianguage digitﬂ' content to Language wise intarnat adoption levels for Indian

be more reliable than English language users - 20165
45% | 42%

40%

39%

3T%
34%  34%
31%

30%

25%

Currently, Tamil (42%/®) S
has the highest internet —
adoption levels followed by 0%

Hindi and Kannada among .
the Indian language users 0%
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What is SERP (Search Engine Results Page

The SERPs
determine how
your site appears
on Google’s first
page and beyond

how to start a website Q

QAI [lVidoos @@ Nows O Shopping [J Books Mo Sotings  Toos

About 16,200,000,000 resuis (0.85 seconds)

10 Best Website Builders 2019 | Start Your Own Website
‘www.top1Dbestwebsitebuilders com/Compara/Best ~

How To Build A Website | Free site w/ Starter Plan
(&) smalibusiness.yahoo.convYahoo/\Website-Builder

Customize Your Website - View Website Themes - Business Mail

How to Start a Website | Free & Easy Website Builder | wix.com

() wwwwix.cony v

Croate Your Own Now Websits, Fro

Gt Started - Froe Hosting - Customize Easiy - 1005 of Free Tempiates - Professional Websits

How to Start a Website | GoDaddy Website Builder | GoDaddy.com
(&) www godaddy.com/ v
Tools To Get & More

To create a website, you need to follow 4 basic

steps.

1. Register your domain name. Your domain name
should reflect your products or services so that your customers can easily find
your business through a search engine. ...

2. Find a web hosting company. ...

3. Prepare your content. ...

4. Build your website.
un 13, 2016

Creating a website | Business Queensland

ke YouTube  like Reddit  withWordPress  wikiHow  like Facebook  with Wix

© Asoumarese B Foedsock

How to Create a Website: Step-by-Step Guide for Beginners (2019)

https:/iwebsitesetup.org/ *
A

How To Create A How to Start




SERPs

Google  carinsuranco

Web  Mios  Images  News  Shopping Mo s Seachicols

About §63,000,000 sesuits (0.53 seconds)
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Eye Tracking Study

Over 50% of all clicks
were on the first 3
organic results.




How Search Engines Work

Googlebot Google Index Relevant Quality Page one
. . . . .
CRAWLING/ INDEX KEYWORDS PAGERANK RESULT
SPIDERS

Meaning Relevance Quality

Usability Context



How do you do SEO?

1. Keyword research. Find what people
search for.

2. Content creation. Craft content for
searchers.

3. On-page SEO. Make your content as
clear as possible.

4. Off-Page SEO: Link building. Build
trust and authority

from other websites.
5. Technical SEO. Help search

engines find, crawl, and index
your content efficiently.




Anatomy of URLs

Uniform Resource Locators (URLs)

[ https://blog.example.com/subtopic/blog-post

o o Subfolder

Protocol Domain

Subdomain Top-Level Domain (TLD) Slug



Types of Keywords: By Length

Length - 1-3 words
Difficulty - High

Example - Digital Marketing

Length- >3 words
Difficulty - Low

Example - Digital Marketing for
Ecommerce Businesses



Types of Keywords: By Length

HIGH

Short Tail - General Keywords SHORT TAIL LONG TAIL

"wordpress themes"

. High Volume Low
'g‘ High Competition Low '
6’ Middle Tail - More Specific Keywords
> "wordpress themes for blog"
T
% Low Focus High .
»
Long Tail - Very Specific Keywords High Cost Low
"free responsive wordpress themes for blog"
Conversion .
Low Rate High

0;‘/ CONVERSION RATE HIGH



Types of Keywords: By Search Intent

=)

Informational Commercial Transactional

get specific answers investigate to do complete an action

best, review, compare, buy, cheap, for sale s
sites, product or online, download, sign any site name
service name up, register, quote

how, why, what,
tutorial

how to fix a flat best inner tubes buy tire tubes
bike tire for road bikes online

& ¥ PREP

problem aware solution aware brand aware



Types of Keywords: By Search Intent

Informational

Example - What are
tennis shoes?

(=

what are tennis shoes X

alltennisgear.com > Tennis Shoes » Tennis Shoe Advice ¥

Tennis Shoes vs Sneakers: Are They *Actually* Different?

In general terms, sneakers are footwear with a flexible sole that is made of synthetic material
such as rubber with the upper bit made of cloth or synthetic ...

Introduction to Tennis Shoes - Tennis Shoes vs Sneakers... - Suitability - Cost

shoeadviser.com » articles » what-is-a-tennis-shoe ~

What is a Tennis Shoe? - Shoe Adviser

08-Mar-2021 — The term tennis shoe will describe any athletic footwear that has a rubber sole
that is flexible and an upper that is lightweight and made of canvas ...

www.youtube.com » watch ¥

Tennis Tips: Importance of Tennis Shoes vs. Running Shoes ...

08-Feb-2019 — tenniswarehouse #tennisshoes #tennistips If you spend any time on the tennis
court, we highly advise you to wear tennis-specific shoes for a ...

www.quora.com > What-s-the-difference-between-Sneake...
What's the difference between Sneakers & tennis Shoes ...

Sneakers encompass a far larger variety of shoes than the sport-specific category of tennis
shoes. Very generally, sneakers are shoes with a rubber sole and a ...
18 answers - 8 votes: Imagine a Venn diagram. There's a big circle labeled Sneakers. Inside t...



Types of Keywords: By Search Intent

) N

Commercial

Example - Which is the
best brand for tennis
shoes?

which is the best brand for tennis shoes X Q, Q

Q All Q Shopping (] Images & News [3] Videos i More Settings  Tools

About 15,80,00,000 results (0.98 seconds)

Ranking of the 10 best tennis shoes o e
= —Sé'ibeﬁ

» #1. Asics Gel Resolution 8. 6 colors. ... A !ﬁ E: -

 #2. Asics Court FF 2. 10 colors. ... - -

e #3. Adidas Adizero Ubersonic 3.0. 12 colors. ... &a%

o #4. K-Swiss Hypercourt Express. 10 colors. ...
o #5. NikeCourt Air Zoom Vapor Pro. 2 colors. ...
e #6. Diadora Speed Blushield 5 AG. Superb! ...
e #7. New Balance Fresh Foam Lauv. ...

» #8. Asics Gel Resolution 7.

More items...

https://runrepeat.com » guides » best-tennis-shoes

10 Best Tennis Shoes (Buyer's Guide) | RunRepeat



Types of Keywords: By Search Intent

Transactional

Example - Buy Nike
tennis shoes

Google

buy nike tennis shoes X

Q Al Q Shopping [ Images @ News [3] Videos : More

About 11,10,00,000 results (0.66 seconds)

Ads - Shop buy nike tennis shoes

SALE

NIKE - Vapor Nike - Court Nike - Court adidas -

Lite Tennis... Vapor Lite... Vapor Lite... Women...
¥5,504 6,795 ¥5,435 6795 14,999
AJIO.com Gambol Spo...  Tennishub adidas.co.in
Free delivery Free delivery Free delivery Free delivery

Tools

»

NIKE - Legend
9 Academy...
4,617
AJIO.com
Free delivery

https://www.nike.com » Tennis » Shoes
Men's Tennis Shoes. Nike IN

Find Men's Tennis Shoes at Nike.com. Free delivery and returns on select orders.

NikeCourt Zoom Vapor Cage 4... - NikeCourt React Vapor NXT

-}




Types of Keywords: By Search Intent

Transactional

Example - Buy Nike
tennis shoes

Google

buy nike tennis shoes X

Q Al Q Shopping [ Images @ News [3] Videos : More

About 11,10,00,000 results (0.66 seconds)

Ads - Shop buy nike tennis shoes

SALE

NIKE - Vapor Nike - Court Nike - Court adidas -

Lite Tennis... Vapor Lite... Vapor Lite... Women...
¥5,504 6,795 ¥5,435 6795 14,999
AJIO.com Gambol Spo...  Tennishub adidas.co.in
Free delivery Free delivery Free delivery Free delivery

Tools

»

NIKE - Legend
9 Academy...
4,617
AJIO.com
Free delivery

https://www.nike.com » Tennis » Shoes
Men's Tennis Shoes. Nike IN

Find Men's Tennis Shoes at Nike.com. Free delivery and returns on select orders.

NikeCourt Zoom Vapor Cage 4... - NikeCourt React Vapor NXT

-}




Keywords Research

Google

Q. coffee Show Volume X

(=

Q. types of coffee

Q. coffee beans

@, coffee powder

Q. coffee benefits

. coffee brands

@, coffee disadvantages
@, coffee price

@, coffee near me

@, coffee chennai

People also search for

i

Starbucks

8- NG

Black Coffee  Coffee Coffee
South African DJ  Drink Plant

Cappuccino
Coffee drink

Report inappropriat

Google: Auto-Suggestions

Google

coffee (J)- & 1,220,000 - $ 014 - X U

@ Q

Powered by i/ SURFER

Q All =) Images { Shopping @ Maps & News i More Tools

About 7,27,00,00,000 results (0.49 seconds)

Results for Nungambakkam, Chennai @ Use precise location

https://en.wikipedia.org » wiki » Coffee i
Coffee - Wikipedia
@ 3,074,639,400 - 2= 16,849 - O 587

Coffee is a drink prepared from roasted coffee beans. Darkly colored, bitter, and slightly acidic,
coffee has a stimulating effect on humans, primarily due ...

Region of origin: Horn of Africa and South Ara...
Introduced: 15th century

Ingredients: Roasted coffee beans
Flavor: Distinctive, somewhat bitter

Coffee bean - Coffee culture - Coffee preparation - History

People also ask

Is coffee good for health? v
What are the benefits of coffee? v
What are the 4 types of coffee? v
Is coffee good for heart patients? v
What are the side effects of coffee? v
Who should not drink coffee? v
Feedback

Google: People also ask



Keywo rd s Res e a rc h EX piscover new keywords I Get search volume and forecasts

Get keyword ideas that can help you reach people See search volume and other historical metrics for
interested in your product or service your keywords, as well as forecasts for how they
might perform in the future

> >
Related searches : Q. coffee
l Nescafe coffee v 868 keyword ideas available
Feedback O ::sz:rl“ge()hy N Avg. monthly searches  Competition
. Keywords you provided
Q coffee beans Q history of coffee

[J coffee 3,350,000 m—v Low
Q coffee benefits Q coffee quotes Keyworideas
coffee shops 2,740,000 /_/—/W Low
coffee near me 1,000,000 N-/_\— Low
coffee shops near me 823,000 /\/'/1 Low
cafe near me 301,000 /\_/_ Low
best coffee 246,000 ’_,..._/\ Low
cappuccino 110,000 / Medium

Q coffee powder Q coffee starbucks

Q coffee origin

Go gle >

12 34 .5 8 7 89 10 Next

0O00O0O0aOo

Google: Related Searches Google: Keywords Planner Tools



Keywords Research

392 Results: coffee

QUESTIONS (80) PREPOSITIONS (56)

COMPARISONS (40)

ALPHABETICALS (208) RELATED (8)
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Keyword Validation: A User's Perspective

1. Is the keyword relevant to my
website?

2. Will a visitor find what they are
IOOking for (" WeB SEARCH
when they land on my website/page? 3;

'
3. Will a visitor be satisfied once they ‘5&;}3
reach my

website using the selected keyword?
4. Will visitors convert to a customer

using the selected keyword?




On-Page vs Off-Page vs Technical SEO

On Page SEO Off Page SEO Technical SEO

Site content Link Building Site speed
Title tag and meta Content marketing Structured data
tag optimization

Social media Canonicalization
H tag optimization

Podcasts XML Sitemaps
Internal linking

Reviews Hreflang
Image optimization

and more and more

and more



On- Page m How to Run Google Ads: FOCUS KEYWORD:

The 10-Step Recipe to Success how to run google ads

IRt First 100 words
m----- Why run Google Ads? m

'
VA Soarvh Martat WAooy wur i 2w
. hittps ffwocdstronm com > how-20-run-Qoogie-ads :

How to Run Google Ads in 10 Steps

Creale a revenue-generatng campaugn with olr easy tutonal
0n how 10 run Google Ads-—with screenshots and pro tpa!

m--*n.
.
-
ot
m'

E ;

-

m--- How to run Google Ads
1. Set up your account ~atu""y ™ body (on ather pages)

Learn more in our tutorial on how to run Google Ads,

1
1
- 1
]

2.Pick your campalgn



Off-Page

Content marketing is an important off-page SEO tactic.

Publishing great content is an effective way to earn backlinks, gain media
attention, and show E-A-T.

E-A-T stands for “Expertise,

Authoritativeness,and
Trustworthiness.”

Backlink

PR
Social Media

Influencer Marketing

Guest Posting
Podcasts Site A Site B

Content Syndication Has a link to Site B Has a backlink from Site A
Forums



What is Local SEO?

Local SEO is the practice of
optimizing a business’s web
presence for increased visibility
in local and localized organic
search engine results. Proximity,
prominence, and relevance are
the three pillars of local search.




Why Local SEO is important for Local Businesses?

* 46% of all Google searches are looking for local information
» 72% of consumers who did a local search visited a store within five miles
« 78% of local mobile searches result in offline purchases

* 50% of consumers who conduct a local search on their smartphone visit a store
within a day

» Google My Business is the most important factor in local search ranking, followed by
reviews and backlinks

» 88% of consumers trust online reviews as much as personal recommendations

* 97% of people learn more about a local company online than anywhere else



CONSUMERS SEARCH FOR A VARIETY OF LOCAL INFORMATION

Did You Know?

Business Directions to Local store
e hours local store address
COMPUTER/TABLET Availability of Business Local store

product at local store hours address



I-want-to-know
moments

65%

of online consumers

look up more information
online now versus a

few years ago.*

66%

of smartphone users turmn
to their phones to look up
something they saw in a
TV commercial

I-want-to-go
moments

2X

increase in "near me"*
search interest in
the past year*

82%

of smartphone users
use a search engine
when looking for a
local business.®

I-want-to-buy
moments

82%

of smartphone users
consult their phones
while in a store deciding
what to buy*

29%

increase in mobile
conversion rates in
the past year.?




Local SEO Visibility Brand Visibility:

e Google Results

‘ , G e Google Maps
Reweows Ie CM:’Bgness ! e Google Local
Google Maps
e Google Image
° 9 e Knowledge Graphs
' /4
GO glge b Blng yahoo. BVOIITlIbE indqiann?art@ e Reputation Management

e Free Ads Websites /

(@l ﬂ y Linked) Justdial Listing

e Major Search Engines

T e All Social Media
tradeindia. ;

e Major Video Networking

& ' Sulekha ‘

Alibaba.com

41



Local SEO Marketing

« Google My Business
* Local Business Listing

« Optimize your website for local search

* Get reviews and ratings
« Build local backlinks N

* Social Media

« Paid Campaign with Local Keywords



SEO Tools

Google b> Bing

Search Console webmaster

hrefs . O

@ woorank Ubersuggest ) SpyFu




Head of

Digital Marketing Key Skills
v
Head of Customer Head of Head of Creative Head of Head of Head of Leadership
Relationship Management Social Media Content Director SEO Paid Media Affiliates /Partnerships and
Innovation
Time
Social Media Content Digital Web Web Paid Media Affiliates /Partnership Management
Exec Editor Designer Designer Developer Exec Exec and Idea
Generation
Digital Marketing CO!‘ISEStEI‘I-Cy
Exec and Attention
to Detail

Digital Marketing
Intern

Copywriter

a4



SEO Career Stats

1.
2.

SEO job postings have grown by 43% in the last year. (Indeed)

The median salary for an SEO specialist is $65,000 per year in the United States. (Glassdoor)
The job outlook for SEO specialists is expected to grow by 6% from 2020 to 2030, which is
faster than the average for all occupations. (U.S. Bureau of Labor Statistics)

60% of SEO professionals work in-house, while 40% work for agencies. (SEMrush)

The top industries hiring SEO professionals are marketing and advertising, internet, information
technology and services, and computer software. (LinkedIn)

The most common SEO job titles include SEO specialist, SEO manager, SEO analyst, and SEO
consultant. (Payscale)

43% of SEO professionals have between 1-3 years of experience, while 28% have between 4-6

years of experience. (Moz)

45



Why Choose SEO as a career?

* Growing demand

Constant learning

Diverse job roles

Remote work opportunities

Creative freedom

46



SEO Events @
Search Maﬂ(etlng Expo.

searchmasters DS

{9‘“ searchcamp 9\(
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Thank You

Reach Me @

Abdul Malick

Senior Digital Marketing Consultant / Director
9994204540 / abdulmalic@gmail.com
www.AbdulMalick.com

Digitz India Technologies - www.Digitz.in
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